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GOAL OF THE SURVEY

The main goal of the survey is to compare six music festivals which took place in Czech
Republic, Poland and Slovakia in 2014.

METHODOLOGY

The survey was conducted between 6/07-31/08/2014, basing on internet questionnaires,
separate for each festival. A link to a questionnaire was posted on the official fanpages of
the festivals, so it can be assumed that the majority of people surveyed is a group of fans of
the festival. Apart from this, there was no selection of people surveyed, so you cannot treat
them as a fully representative group. Each survey was done in the exactly same way. To sum
up – the survey has a comparative value only.

Results from the five festivals are presented in this report::

Rock For People (CZ)
The 20th edition of the festival took place in Hradec Kralove (3-5/07). The biggest stars:

Manu Chao, We Came As Romans, Chase & Status. The number of the answers: 90.
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Open’er Festiwal (PL)
The 13th edition of the festival took place in Gdynia (2-5.07). The biggest stars: Pearl Jam,
Foster The People, The Black Keys. The number of the answers: 104.

Bažant Pohoda (SK)
The 17th edition of the festival took place in Trenčín (10-12.07). The biggest stars: Disclosure,
Tame Impala, Kraftwerk. The number of the answers: 106.

Colours of Ostrava (CZ)
The 13th edition of the festival took place in Ostrava (17-20.07). The biggest stars:: MGMT,
Bastille, Robert Plant & The Sensational Space Shifters. The number of the answers: 77.
Przystanek Woodstock (PL)
The 20th edition of the festival took place in Kostrzyn (31.07-2.08). The biggest stars: Manu
Chao, Volbeat, Ky-Mani Marley. The number of the answers: 130.

Off Festival (PL)
The 9th edition of the festival took place in Katowice (31.07-3.08). The biggest stars: Neutral
Milk Hotel, Belle and Sebastian, The Jesus and Mary Chain. The number of the answers: 86.

In the report following abbreviations are used: RFP, Opener, Pohoda, Woodstock and Off.

Each survey had the same structure, the same questions were asked; for Slovakia and
Czech Republic festivals the survey was translated into English. The survey was divided into
four parts.

The first part included questions such as how many days were spent by the surveyed at
the festival, accommodation choices and how many times they visited the given festival
before. In the second part respondents ranked the reasons why they had come to the festival.
The available choices were: ’good music’, ’atmosphere of the festival’, ’friends’, ’relax’, ’party’,
’tradition (I always come to the festival)’ and ’additional events’. In the third part respondents
rated the concerts (from 0 to 100). Finally, the fourth part included statements about the
particular issues (security, the quality of sound, access to information, etc.). Respondents
expressed their agreement or disagreement with the statements. There were also questions
about the favourite stage and multiple choice of bands that respondents would like to see in
the line-up of the next edition of the festival.

INTRODUCTION

The year 2014 can definitely be called hard for big festivals in the region. Big shifts of
positions in the ranking of best festivals by festivalsearcher.com are good indicators of the
crisis. Opener, RFP, Pohoda and Colours of Ostrava dropped several positions. The most
spectacular case is RFP (fall from 54th to 143rd place). In the top hundred remained only
one festival (Opener). Although the methodology behind the ranking may cause some
doubt in the results, there is still more evidence of the crisis to be found. The drastic fall
of RFP was predictable – there was a serious delay in the announcing of the first bands,
festival lasted only three days (in comparison to four in 2013), there were organised some
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additional events (Český Brod 20 let Rock for People, Blink 182 concert in Prague) outside
of the festival. The objective evidence of Opener organisers’ problems is a decrease in
number of bands despite an increase in the tickets’ price. Generally, it can be presumed the
crisis had financial background, but there is no official information available. Regarding
Opener, it seems that the problems were caused also by a quite unexpected success of urban
Orange Warsaw Festival, which, despite relatively expensive tickets, managed to gather
huge crowds. The positive trend in ranking is observed in case of Off and Woodstock, but it
should be underlined that especially in case of Off the ranking seems to be not very useful,
both festivals are placed far in the ranking. The report gives an opportunity to discover the
consequences of the organisers’ problems.

RESULTS

For the first time the number of repeat visitors was greater for two festivals than the number
of newcomers (Pohoda and Colours of Ostrava). Regardless, the majority case is still that the
newcomers constitute the biggest group of visitors. Generally, the number of repeat visitors
increased across all the festivals, though.

In general, there were no changes in accommodation preferences of visitors. While those
surveyed from Pohoda (83%), RFP (78%) and Woodstock (73%) stay in the festival camping,
respondents from Open’er (77%), Colours of Ostrava (62%) and Off (61%) prefer alternative
kinds of accommodation. Apart from Pohoda and RFP, there is a fall in number of those who
choose camping.

The ranking of reasons why respondents came to a festival divided festivals into two groups –
festivals chosen primarly because of ’good music’ and those chosen because of ’atmosphere
of the festival’. Off (with the highest number of people choosing ’good music’ as the most im-
portant reason – 79%), Opener (66%) and Colours of Ostrava (58%) belong to the first group.
RFP moved from the first group last year to the ’atmosphere’ group this year – ’atmosphere’
was the most important factor for 37%, only 26% chose ’good music’ (decrease by 11 pp.). In
this group there are also Pohoda (52%) and Woodstock (41%). There are some changes in
the ranking. ’Atmosphere’ plays bigger role for respondents from Pohoda than last year. In
comparison to last year, a bigger group of Woodstock’s visitors chose ’good music’. Generally,
three reasons are still the most important for those surveyed: ’good music’, ’atmosphere’
and ’friends’. However, ’relax’ is gaining importance, in case of Off it appeared to be more
important than ’friends’. The least important are still ’additional events’ and ’tradition’.

In the further part of the survey respondents could express their opinion on given state-
ments, from -2 (I completely disagree) to 2 (I completely agree).

Visitors of all festivals agree that during a festival they felt safe. Results ranging from 1,7 (RFP,
Open’er, Colours of Ostrava) to 1,9 (Off, Pohoda) show the decisiveness. Only in the case of
Woodstock (1,3) the support for that statement is not so strong.
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What is the most important reason why you have come to the festival?

Those surveyed didn’t agree that there are too few concerts during a day. The only case in
which respondents are not sure is Open’er (-0,2; decrease by 0,5 compared to the last year).
The results from the rest of the festivals are not worse than -0,9.

Festivals’ visitors didn’t agree with the next statement (’there are too few foreign bands
in comparison to the whole number of bands) as well. However, there is a visible division
into festivals, whose visitors express strong disagreement (Off -1,1; Pohoda and Colours of
Ostrava -1,3) and those in case of which the disagreement is much weaker (RFP -0,2; Open’er
-0,3; Woodstock -0,4). Results are similar to those from the last year.

Only visitors from Open’er stated that ’concerts are short’ (0,3). Respondents from the
rest of the festivals disagree, but it is not a strong disagreement (from RFP’s -0,1 to Pohoda’s
-0,7). Nevertheless, results obtained from this statement do not differ significantly from
those obtained in 2013.

All participants confirm that they felt contact with artists (from Off’s 0,9 to Pohoda’s 1,3).
Again – there are no changes in comparison to the previous year.

Cooperation between a host city and festival organisers is most visible for the vistors of
Open’er (1,5), cooperation looks worst in the case of RFP. Apart from Trenčín, all cities
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improved their rates, there is especially a significant change in perceiving the cooperation
between city of Katowice and Off (increase by 0,4).

Promotion of ecological values looks best at Pohoda and RFP (1,8; 1,7 respectively). A
bit worse results come from the rest of the festivals (from Off’s 0,9 to Colours’ 1,1).

Generally, the participants agree that ’organisers take care of cleanliness effectively in the
festival area’ (from 1,3 in the case of Open’er and Off to 1,8 in the case of Pohoda). By far the
worst result (0) was obtained by Woodstock (decrease by 0,6).

According to those surveyed, it is easy to get all necessary information. The most satis-
fied with the access to information are visitors of Pohoda (1,7), the least those from Off (0,9).
Results from this statement show a negative trend (with RFP’s exception – increase by 0,3),
nevertheless the changes are not large.

The quality of sound appreciated most highly visitors of Woodstock (1,5), the worst result
was obtained by Off (0,7). Positive changes can be observed in the case of RFP (increase
from 0,7 in the previous year to 1,1), changes were not observed at other festivals.

The biggest divergence of opinion was caused by the statement: ’the festival is expensive’.
Visitors of Open’er agree definitely with the statement (1,4; increase by 0,8 in comparison to
the previous year). 0 is a result of Colours. Respondents from the other festivals do not agree
that the festival is expensive (RFP: -0,4; Pohoda: -0,2; Off: -0,1).

This time, one additional statement was added. Only visitors of Open’er do not agree
that ’the festival is getting better and better every year’ (-0,4). Support for the thesis is weak
in the case of Off and RFP (0,3 and 0,5 respectively) and strong in the case of Pohoda, Colours
and Woodstock (1,4; 1,3; 1 respectively).

Graph ’generalised perception of festivals’ shows the cumulative opinion on the festival.
The indicator is based on the average results for all statements, with exception - "the festival
is expensive" (statement did not appear in the case of free Woodstock). The average was
constructed as follows: the confirmation of positive statements and disagreements with the
negative ones were added, while disagreements with positive and confirmation of negative
statements were deducted. The following shows that the indicator can be in the range (-2, 2),
wherein the higher the score, the more positive the accumulated feedback. This indicator is
hard to interpret, the chart is just to show the overall picture.

Concert ratings will be shown in the next part of the report. Average ratings are given, scaled
to the range from 0 to 100, with only concerts meeting the 30% attendance threshold in-
cluded. The average turnout of the 10 most visited concerts will also be given.

Concerts were most severely rated by respondents from Off (average rate 66,2). The biggest
group of those surveyed (79,1%) rated the concert of Slowdive, which at the same time got
the best rates (average rate 88,3). The next highest results were obtained by Artur Rojek
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(77,3) and Belle & Sebastian (72,3). The average turnout of 10 most often rated concerts
amounts to 57,9%, slight decrease in comparison to the previous year.

The average rate at Colours was 73,2. Zaz’s concert was the most often rated (81,8%), average
rate: 76,6. John Butler Trio, John Grant, Robert Plant and Sensational Space Shifters got the
best rates (86,3; 81,5; 80,9). The average turnout of 67,4% is the highest among all festivals.

Concerts which took place during RFP got the average rate of 74,9; which is almost identical
as in 2013 survey. The most eagerly (72,2%) visited concert of Biffy Clyro got the average rate
of 78,5. Three British projects were the highest rated: Chase & Status (87,4), ThePetebox (87)
and The Feud (84,8). Compared to the last year, attendance dropped considerably (from
68.4% to 60.2%).

The average rate at Pohoda was 78,1. Concert of Kraftwerk gathered the largest (79,2%)
audience, which rated the concert 70,1 on average. Top rated artists: Disclosure (89,3), Travis
(88,9) and Moderat (88,5). Average turnout was 50%, which means the decrease by more
than 10 pp.

For Open’er the average score was 78,2 (in 2013 the score was 69,5). Jack White and Pearl
Jam gathered ex aequo the largest audience (66,3%), these two played also the best concerts
(89,1 and 87,9 respectively). The third place belongs to Mø (85,8). The average attendance
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was slightly lower than in the previous year and amounted to 57.2%.

Once again, the most satisfied with the performances were visitors of Woodstock, the av-
erage score was 80.8. The highest turnout enjoyed the concert of Budka Suflera (53.8%,
average rate: 77,4). Top rated performances are those of native bands: Acid Drinkers (90.1),
Jelonek (89.9) and Lao Che (81.8). It should be stressed that the concerts of Polish bands
were much more often rated, the highest turnout of the concert of foreign band was this of
Skid Row (only 28,5%). The attendance decreased by more than 10 pp. (from 46,9% to 36,5%).

The most desired headliner next year will be Daft Punk, which was the most frequent
choice of respondents from Colours of Ostrava, Pohody and Opener. The respondents of the
RFP and Woodstock are waiting for the concert of System Of A Down, while participants of
Off chose Arcade Fire.

Results confirm the tendency to select the bands which in previous years have already
played at the festival. More than a third of respondents from the RFP would be happy to see
concerts of last year’s stars - Thirty Seconds To Mars and Royal Republic. Every fourth Off’s
participant chose the playing in previous year My Bloody Valentine and Goat. Almost half of
the respondents from Woodstock would like to see Happysad and Hunter in the next year’s
line-up, bands which played at last year’s festival. Over 40% of Open’er’s participants pointed
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to the star of two previous editions (Kings Of Leon, Crystal Fighters and Franz Ferdinand).

CONCLUSIONS

1. How did the crisis of festivals influence perception of them in the eyes of the partici-
pants?

This question is perhaps the most important for this year’s report. As mentioned in the
introduction, festivals struggled with quite a serious crisis this year, most likely with financial
background.

The most affected was the RFP as reflected in the survey results. Clearly, the RFP has
attracted this year much fewer new visitors (a decrease in the share of people coming for the
first time by 7 percentage points compared to the last year). The strength of 2014 edition
were people who came to the festival not for the first time. While last year the share of
respondents who came for the fifth time at the festival was 3% this time it accounted to
11%. Changes in the structure of visitors explain the transition of the festival from a group
whose main motivator is "good music" to the groups most valuing "atmosphere". Based
on the relative data rate is not possible to draw conclusions about the absolute changes in
the number of participants, but you can venture to say that in a time of crisis, you can see
the value of building visitors’ loyalty to the festival. Interestingly, despite generally weaker
compared to last year assessments of the various elements of the festival, the respondents
stated that the RFP from year to year is getting better and better. It seems that one of the
reasons for such a statement is an improvement of the quality of sound which was clearly
perceived by the participants. Another aspect is the formulation of the question, which
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allows the assessment of trends in different periods, which has a soothing result. While some
assess changes "from year to year" comparing this year’s event with the previous edition,
others can compare over several years.

Another example is Open’er. Similarly to RFP, structure of visitors flattened significantly,
but the festival has remained in the group of festivals chosen primarily because of the mu-
sic. Respondents from Open’er responded much more critically to the crisis of the festival.
Best evidence for that is the fact that Open’er was the only one festival whose respondents
stated that the festival is worse from year to year. Open’er was also the only festival where
participants found that tickets are expensive; support for this statement was very strong.
Respondents also noticed the reduction in the number of concerts. However, this year’s
edition was much better assessed in terms of quality of concerts. It seems that the festival is
less effective than the RFP in building brand loyalty and that’s why negative changes are less
well accepted by the participants.

The crisis also had an impact on the results of the other festivals, the clearest symptom is a
general decline in the share of people coming for the first time and quite a serious decrease
in attendance at the concerts.

2. Differentiation of music preferences of participants of festivals

This year’s results once again show that the most differentiating feature of most festivals
are musical tastes. Demonstrated last year high turnover of participants was a reason for
doubts about the stability of tastes. It turns out that despite the significant exchange of
participants (the largest group still usually are coming for the first time) there are no changes
in preferences of those attending the festivals. And so: Woodstock’s vistors most value metal
music and Polish artists, RFP attracts fans of rock and electronics, Off’s participants signifi-
cantly differ from other festivals and in general do not appreciate mainstream, participants
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of Pohoda and Colours of Ostrava prefer bands on close to border between mainstream and
alternative, vistors of Opener would love to hear virtually all known bands.

3. Inviting the bands from previous editions of the festival is in line with the expecta-
tions of the participants.

The conclusion, which sparked the biggest surprise last year, is also confirmed by this
year’s results. Despite the many critical comments about inviting bands that played in the
previous editions, such a choice meets the expectations of the audience. The source of this
phenomenon lies in the unchanging tastes of respondents from various festivals.

4. Division of festivals into two groups: festivals chosen because of the atmosphere
and festivals chosen because of the music.

This conclusion appeared in the previous report and has been discussed there in detail.
It is worth noting that this year’s results showed that in the event of a crisis, this division
has crucial meaning - commitment of participants to the festival chosen because of the
atmosphere serves as a shock absorber in case of problems of the organizers.

SUMMARY

Despite the crisis of all examined festivals, the results of the survey allow us to repeat the last
year’s statement that the organisers were successful in the eyes of the participants. What’s
more, this year we managed to collect a satisfactory number of responses of participants
Colours of Ostrava which undoubtedly enriched the report. In general, although the partici-
pants were quite lenient towards the organisers’ problems, they did notice them. It seems
that Open’er faces the biggest challenge, organisers must prove that the ticket prices on a
Western European level are justified by an offer that can be compared with those of best
European festivals. In the case of Rock For People, next year will show whether the festival
will return to the group of very good European festivals, or so as this year will focus on the
local, loyal audience.
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