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GOAL OF THE SURVEY

The main goal of the survey is to compare six music festivals which took place in Czech
Republic, Latvia, Poland and Slovakia in 2015.

METHODOLOGY

The survey was conducted between 7/06-31/08/2015, based on internet questionnaires,
collected separately for each festival. A link to a questionnaire was posted on the official
fanpage of each of the festivals, so it can be assumed that the majority of people surveyed
were fans of the festival. Apart from this, there was no selection of people surveyed, so they
cannot be treated as a fully representative group. Each survey was done in exactly the same
way. To sum up – the survey has a comparative value only.

Results from the six following festivals are presented in this report::

Rock For People (CZ)
The 21st edition of the festival took place in Hradec Kralove (4-6/06) a month earlier than

in previous years. The biggest stars: Three Days Grace, Limp Bizkit, Asking Alexandria. The
number of the responses: 88.

1



Music festivals in the eyes of participants – 2015 Music Anyway

Open’er Festiwal (PL)
The 14th edition of the festival took place in Gdynia (1-4.07). The biggest stars: Drake,
Mumford & Sons, Asap Rocky. The number of the responses: 204.

Bažant Pohoda (SK)
The 18th edition of the festival took place in Trenčín (9-11.07). The biggest stars: Björk,
Manu Chao, Die Antwoord. The number of the responses: 140.

Positivus (LT)
The 9th edition of the festival took place in Salacgriva (17-19.07). The biggest stars:: Placebo,
Charli XCX, Kasabian. The number of the responses: 169.

Woodstock Festival (PL)
The 21st edition of the festival took place in Kostrzyn (30.07-1.08). The biggest stars: Within
Temptation, Black Label Society, Shaggy. The number of the responses: 117.

Off Festival (PL)
The 10th edition of the festival took place in Katowice (7.07-9.08). The biggest stars: Decapi-
tated, Patti Smith, The Dillinger Escape Plan. The number of the responses: 82.

In the report, the following abbreviations are used: RFP, Opener, Pohoda, Woodstock and Off.

Each survey had the same structure, the same questions were asked, for the first time all
questionnaires were in English, there was no Polish translation of questionnaires used for
the Polish festivals. The survey was divided into three parts.

The first part included questions such as how many days respondents spent at the festival,
what lkind of accommodations they had chosen and how many times they had visited the
given festival before. In the second part respondents rated the concerts (from 0 to 100).
Finally, the third part included statements about particular issues (security, the quality of
sound, access to information, etc.). Respondents expressed their agreement or disagreement
with the statements. There were also questions about respondents’ favourite stage and a
multiple choice of bands that respondents would like to see in the line-up of the next edition
of the festival. Unfortunately due to a change of the online survey provider a question about
motivation of festival visitors appeared unclear so those results are not included in the
report.

INTRODUCTION

The previous year was called a crisis year for big festivals in the region. There is no doubt
about the fact that in 2015 at least some of the festivals had overcome the crisis. The
highest place in the ranking of best festivals by festivalsearcher.com is continuosuly taken
by Open’er (the 32nd best festival in the world). Apart from Off, all of the festivals improved
their positions, the most spectacular case being RFP (84th place in 2015 compared to 147th
place last year). Nevertheless the festivals still haven’t reached their pre-crisis levels. All of
the festivals apart from Off were ranked in the top hundred. Off fell from 111th place to
134th. The report shows whether more attractive line-ups influenced the visitors’ perception
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of the festivals.

RESULTS

With the exception of Off, the newcomers constituted the largest group of visitors. The share
of newcomers was the highest at Woodstock (41%, similar to the previous year), followed by
Open’er (40,7%), RFP (39,8%), Positivus (35,5%), and Off (21,7%). Traditionally newcomers
have constituted relatively the smallest group of visitors at Pohoda (17,9%). It is worth men-
tioning that, with the exception of Off, the share of newcomers increased at each festival,
the biggest changes occuring at RFP and Open’er (increase of 13 and 9 percentage points
respectively).

There were some significant changes in the accommodation preferences of visitors. Those
surveyed from Positivus (83%), Woodstock (82%), Pohoda (80%) and RFP (59,1%) still chose
to stay in the festival by camping, respondents from Off (71%) and Open’er (62%) still prefer
alternative kinds of accommodation. However significant decreases in people staying by
festival camping can be observed in the case of RFP and Off (decreases of 19 and 10 pp
respectively) and increases of people camping can be observed in the cases of Open’er and
Woodstock (increase of 15 and 10 pp respectively.

In a further part of the survey respondents could express their opinions on given state-
ments, from -2 (I completely disagree) to 2 (I completely agree).

Visitors of all festivals agreed that during a festival they felt safe, and the support for the
statement were very strong. The results for Woodstock improved quite significantly (an
increase of 0.3), while those surveyed from Pohoda felt a bit less safe than in 2014 (a decrease
of 0.2). Again the highest result was obtained by Off (1.8).

Those surveyed didn’t agree that there are too few concerts during a day. Generally we
can observe decreasing support for this statement (the largest decrease was in the case of
Off, by 0.5). The exception is Open’er (increased support by 0.8).

Visitors didn’t agree with the next statement (’there are too few foreign bands in comparison
to the whole number of bands’) either. However, there is a visible division between festivals,
from strong disagreement at Pohoda -1.3 to weak support in the case of Woodstock -0.4.
Increases in the support can be observed at RFP and Open’er, while the largest decrease (of
0.4) can be observed at Off.

Respondents from all festivals disagree that ’concerts are short’, but there is not a strong level
of disagreement (from Off’s -0,1 to Pohoda’s -0,8). The results obtained from this statement
do not differ significantly from those obtained in 2014, with the exception of Open’er. Last
year those surveyed from that festival stated that the concerts are short (0.3), this time they
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express slight disagreement (-0.2).

All participants confirm that they felt contact with artists (from Off’s 0,9 to Opener’s 1,1).
There are no changes in comparison to the previous year apart from a decline in the case of
Pohoda (by 0.3).

For the third consecutive year cooperation between the host city and festival organisers was
most visible for the visitors to Open’er (1.6), and cooperation is perceived worst in the case
of RFP. There were no big changes observed.

According to those surveyed, it is easy to get all necessary information. Those most satisfied
with access to information were visitors to Pohoda (1.6), and the least satisfied were those
from Off (1.0). The result for Woodstock is higher by 0.4 than last year, and there were no big
changesat other festivals.

Last year Pohoda and RFP were the undisputed leaders as far as promotion of ecologi-
cal values is concerned. They remain the leaders however the gap between the leaders and
the rest of the festivals decreased substantially due to the decline in results from those two
festivals. Worse results compared to the previous years can also be observed in the case of
Open’er (decrease of 0.5). Positivus and Open’er were seen as the festivals with the worst
promotion of ecological values.

Generally, the participants agreed that ’organisers take care of cleanliness effectively in
the festival area’. Pohoda can be praised for the best results (1.6), while the weakest support
was expressed by those surveyed from Woodstock (0.5). However, it should be noted that
cleanliness at the latter improved significantly compared to the previous year. A remarkable
decrease can be observed in the cases of Open’er and RFP (decreases of 0.5 and 0.3, respec-
tively).

Againt the quality of sound was appreciated most highly by visitors to Woodstock (1,5),
and the worst result was obtained by Positivus (1.0). Positive changes were perceived by the
visitors at Off (from 0.7 to 1.2), a positive trend was maintained at RFP, and an increase in
support was clear also in the case of Open’er.

The biggest divergence of opinion was caused by the statement: ’the festival is expensive’.
Visitors of Open’er (0.8, a decrease in support by 0.6) and Positivus (0.1). Pohoda received
the 0.0 result. Respondents from Off and RFP do not agree that the festival is expensive (-0.4).
The results are better compared to previous year at Off.

According to the visitors of all festivals ’the festival is getting better and better every year’.
The best result was obtained by Pohoda (1,1), while the weakest support was expressed by
those surveyed from Open’er (0.3). Nevertheless, while in the case of Pohoda there was a
decrease of the result (by 0.3), Open’er marked a remarkable improvement (last year visitors
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Generalised perception of festivals

at Open’er did not agree that the festival is getting better and better).

The graph ’generalised perception of festivals’ shows cumulative opinions on the festi-
val. This indicator is based on the average results for all statements, with the exception -
"the festival is expensive" (this statement did not appear in the case of Woodstock, which
was free). This average was constructed as follows: the confirmation of positive statements
and disagreements with the negative ones were added, while disagreements with positive
statements and confirmation of negative statements were deducted. The following shows
that the indicator can be in the range (-2, 2), wherein the higher the score, the more positive
the accumulated feedback. This indicator is hard to interpret, the chart is just to show the
overall picture.

Concert ratings will be shown in the next part of the report. Average ratings are given,
scaled to the range from 0 to 10, with only concerts meeting the 30% attendance threshold
included. The average turnout of the 10 most visited concerts will also be given.

Concerts were most severely rated by respondents from RFP (an average rating of 6.92, a
decrease of 0.5 compared to last year)). The biggest group of those surveyed (86.4%) rated
the concert of Hollywood Undead, which got an average rating of 8. The highest results were
obtained by Yellowcard (8.12) and Bastille (8.11). The average turnout of the 10 most often
rated concerts amounts to 63.1%, an increase of 5 pp in comparison to the previous year.

There was a drastic decrease in the average rating at Woodstock (7.0 compared to 8.08
last year). Within Temptation’s concert was the most often rated (65.8%), average rating:
7.14. Flogging Molly and Eluveitie got the best ratings (7.94; 7.56).
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Attendance of 10 most visited concerts

In the two previous editions the most strict were those surveyed from Off. This year however,
the average rating increased substantially (from 6.62 to 7.14). The most eagerly (76.8%)
visited concert of Sunn O))) got one of the lowest average ratings (6.49). Patti Smith and
Algiers were the highest rated (8.5 and 8.0, respectively). For two years in a row the turnout
has dropped considerably, this time by 6 pp (a turnout of 51.6).

The average rating at Pohoda was 7.17 which means a decrease of 0.64. The concert by
Björk gathered the largest (90.7%) audience, which rated the concert 6.63 on average. The
top rated artists: CocoRosie (8.28) and Eagles of Death Metal (8.18). Average turnout was
slightly higher than last year (52.5%).

For Open’er the average score was 7.4 (in 2014 the score was 7.82). Hozier gathered the
largest audience (73.5%) with an average rating of 8.01. Third place belongs to Mø (85,8). The
highest rated concerts were those of Kasabian (8.44) and Mumford & Sons (8.10). Attendance
was slightly lower than in the previous year and amounted to 54.8%.

Thosee most satisfied with the performances were visitors to Positivus, where the aver-
age score was 80.8. The highest turnout was enjoyed by the concert by Placebo (83.4%,
average rating: 7.73). The top rated performances: Basement Jaxx and Kasabian (8.64 and
84.4, respectively). It is worth mentioning that the average rating for Kasabian’s concert at
Positivus was equal to the average rating for the band at Open’er. The attendance of the ten
most rated concerts was 58.1%.

From the twelve selected artists the most desired headliner next year was Florence & The
Machine, which was the most frequent choice of respondents from Positivus and Open’er.

6



Music festivals in the eyes of participants – 2015 Music Anyway

The desired artists

Respondents from RFP primarily chose Linkin Park, Woodstock’s visitors are waiting the
most for a concert from Metallica, while participants at Off and Pohoda chose The Cure, (the
Off’s visitors equally often chose Tom Waits).

Results confirm the tendency to select bands which in previous years have already played
at the festivals. More than half of respondents from the RFP would be happy to see con-
certs from Thirty Seconds To Mars, which played at the festival in 2013. Over 40% of those
surveyed from Positivus would like to see concerts from previous editions of the festival:
Sigur Rós and Bastille. 40% of Open’er’s participants pointed to last year’s headliner Jack
White, and a similar percentage of Off’s visitors would like to see My Bloody Valentine, which
played at the festival in 2013. One-third of Pohoda’s visitors chose Atoms For Peace.

To measure these changes and the magnitude of this tendency, I propose a new index
called Willingness To See Again (WTSA). This index shows how willing the visitors are to
watch concerts by artists that have played at the two previous editions of the festival (the
greater the value of the index, the greater the willingness). The values of the index are
presented on this graph.
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WTSA vs. share of the visitors who have participated in not more than two editions of the
festival.

The graph clearly shows that WTSA is to a large extent determined by the share of visitors
who have participated in not more than two editions of the festival. The bigger the share, the
bigger the value of the index. It is quite a logical correlation - if the visitors came to a festival
for the first or second time, there is a smaller chance that they have already watched the
concerts of the artists, that played at the festival in the past. In order to create an index that
takes into account the structure of the visitors, the WTSA index was adjusted by the share of
visitors who have participated in no more than two editions of the festival. The values of the
subsequent AWTSA index (Adjusted Willingness To See Again) are presented in the following
graph.

AWTSA

8



Music festivals in the eyes of participants – 2015 Music Anyway

After this adjustment the values of the index are almost identical for all festivals. The
exception is Woodstock, for which the index is significantly higher, which means that visitors
at this festival are more willing to choose the bands that have already played at the festival.
It can be suggested that the more metal/rock bands in the line-up, the higher the AWTSA
(Woodstock and RFP are the festivals with the biggest number of such bands), but only the
coming years will show if that is true.

CONCLUSIONS

1. Is the crisis over?

Last year’s report showed that the festivals’ crisis influenced the perception of the festi-
vals by visitors. As was mentioned in the introduction there were huge improvements of the
positions of the festivals in the festivalsearcher ranking - the crisis has ended. The report
gives an answer to the question of how these changes influenced the perception of the
festival.

The most affected by the crisis were RFP and Open’er. This year, there was a large in-
crease in the share of newcomers which can be seen as a U-turn after the decrease that took
place last year (the share reached the levels similar to pre-crisis, 2013 levels). Apart from that
the changes are more ambiguous; nevertheless many reversals of last year’s trends can be
observed.

1. The immutability of music tastes

This year’s results once again show that the most differentiating feature of most festivals
are musical tastes. And so: Woodstock’s visitors most value metal music and Polish artists,
RFP attracts fans of rock and electronica, Off’s participants significantly differ from other
festivals and in general do not appreciate the mainstream, participants at Pohoda prefer
bands bordering between mainstream and alternative, and vistors to Opener and Postivus
would love to hear virtually all well-known bands.

3. Inviting the bands from previous editions of the festival is in line with the expecta-
tions of participants.

This phenomenon, whose source lies in the unchanging tastes of respondents from various
festivals was again confirmed by the surveys’ results. In order to quantify willingness to see
the concerts of the artists that have played at the previous editions of the festivals, the WTSA
index and structurally adjusted AWTSA index were created.
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SUMMARY

The festivals have overcome the crisis, however, this did not have an unequivocal influence
on the perception of the festivals. Definitely positive changes were noted at Open’er. The
improvement of this perception would be even higher if the perception of the festival in
areas of cleanliness and environmental friendliness had not deteriorated. A few negative
trends should be an alert for Pohoda’s organisers (for example the decrease in feeling of
contact with artist and less visible environmental efforts). Big changes are still present in the
case of RFP, as there was a substantial decrease in the share of people staying in the camping,
and the quality of sound is still improving. The evolution process of the festival is still on
(this year there was a change of date, they also organised another festival called Rock For
People Europe). Despite many changes one thing remains constant - the vast majority of
opinions were positive. That is why it can be announced once again that the organisers of
the festivals were successful in the eyes of the participants.
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ANNEX

Table: How far do you agree with the following statements?
Bažant
Pohoda

Woodstock
Festival

Off
Festival

Rock For
People

Open’er
Festival

Positivus

During the festival I felt safe. 1,67 1,67 1,82 1,57 1,58 1,48
There are not many
concerts during one festival day.

-1,06 -1,01 -0,80 -0,59 -1,00 -0,85

There are too few foreign
bands in comparison
to whole number of bands.

-1,10 -0,40 -0,74 -0,61 -0,75 -0,69

The concerts are short. -0,78 -0,27 -0,10 0,22 -0,19 -0,34
During concerts I felt
connected with artists.

0,97 1,05 0,94 0,99 1,10 0,99

The city of (the host city)
supports the festival.

0,88 1,43 1,30 0,78 1,57 0,96

It is easy to find all
necessary information.

1,57 1,49 1,04 1,18 1,33 1,35

The ecological values
are promoted at the festival.

1,41 0,99 0,85 1,18 0,50 0,48

Organizers take care
effectively of cleanliness
in the festival area.

1,64 0,53 1,18 1,32 0,82 0,86

The quality of the sound
during concerts was good.

1,36 1,55 1,17 1,32 1,21 0,96

The festival is getting better
and better every year.

1,09 0,74 0,55 0,34 0,30 0,48

The festival is expensive. -0,03 Not Applicable -0,39 -0,38 0,76 0,09
General perception
of the festival

1,23 1,01 0,95 0,88 0,87 0,86
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